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Hurray!

How amazing that you are giving the Non-human Persona method a try!

I'm Sandy Daehnert, a UX/UI designer myself and founder of Green the Web.
Climate friendliness in user research was so inaccessible for a long time. It wasn't
talked about, and it just wasn't done. But we can change that together.

You have it in your hands to go one step further from Human Centered Design to
Environment Centered Design. For more sustainability in your industry, your
project and your user research. Because we only have this one nature.

Let yourself be inspired by the insights of the method. Automatically there will be
aha-moments and ideas will flow. Enjoy it!
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1. What are Non-human Personas?

You're already familiar with the Persona method? If not, let's have a quick recap.

Personas are profiles of fictitious target persons. They contain demographic information as well as
goals, wishes, actions and feelings of the hypothetical target person. The systematic framework
helps to better understand your desired users, customers and buyers.

Non-human Personas are profiles of affected animals or natural ecosystems. Therefore, it extends
the previously known Persona method with non-human target persons such as "Mother Nature".
They equally contain demographic information as well as goals, wishes, actions and feelings. Because
more than just your target group is impacted by your project, brand or company.

Read more about it in my blog post “Environment Centered Personas”.
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2. How to use non-human Personas?

Non-human Personas can be used just for yourself, within your team, with clients or even
companywide.

You can use the method for animals and ecosystems that are affected by your project but also for
animals and ecosystems that you would like to positively impact.

Non-human Personas help in every decision process in product development, marketing and
business.

Discuss this method in your team, with your colleagues, with other UX designers. How can you
implement it in your work? Can you tweak it so it fits better for you?

Apply the Personas to all design processes — website, app, newsletter funnel, content,
communications, marketing strategy and services. See how your perspective on the project and the
business changes (it will automatically).
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3. Digital vs. physical product development

Non-human Persona profiles are different for digital and for physical products.

When using this method for physical products add the stage of impact: Material extraction,
production, distribution, usage of the product, re-usage, recycling and waste management.

Digital products don't have such intense stages. Yes, we need to care for distribution and digital
waste (such as deleting outdated data) but there is no re-usage or direct material extraction.

4. Create non-human Personas

Take this template and fill it in bit by bit with your Personas. Research extensively, observe, question and don't get carried away by stereotypes.

Step1 Map out your stakeholders.
Get a gist of who is negatively affected by your project and who you'd like to positively affect.

Step 2 Feel into your Persona.
Close your eyes. Take a deep inhale through your nose. Exhale through your mouth. Imagine your
Persona in all its shapes and colors. How does she look like? What are her job, her age, her key
characteristics? What does she need? What are her desires? What does she serve and what does

she want from us in exchange?

GREEN
THEWEQ

Sandy Daehnert | greentheweb.com



https://www.greentheweb.com/
http://www.greentheweb.com/

Step 3 Research.
Search for facts on the web, interview scientists and environmentalists and go outside and have a
look at how the ecosystems behave. Don’t be tempted to fall into stereotypes and untruths.
Research the real state of the respective Persona. Only then you can have a real positive impact on
the environment. Always question whether the scenario is realistic or whether it corresponds more
to wishful thinking.

Step 4 Fill out the profile.

Step 5 Verify the Persona and work with her!
Bring your Persona into design, marketing and business decisions. Plus, constantly have a look at
whether there are any changes since you first created the Persona or new methods to measure
your impact more accurately.

Amazing, let's go!
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Name

Mother nature

Age / lifespan

4.6 billion years

Quote

| am your home. And the home of
billions of other species. You rely
on me. Although you don't see that
anymore. Everything is one and we
all have the same planet as our
basis.

Sandy Daehnert | greentheweb.com

Health

Declining, not the best health, dries up in some
places, can’t breathe that good anymore, can't take
care of everyone anymore, loses balance, [more...]

Behavior and job

Creating a home and livelihood for others, nurturer,
builder, architect, listener, farmer, provider of
shade, source of water, allows other energies to
guide her (universal forces, moon, sun), works
24/7, [more...]

Needs

Needs time for re-growth. Can make their own
decisions. Is perceived as an active member of the
planet. Needs space to keep everything in balance
and more consistent temperatures so that
everything can adapt to changes. [more...]

Values

Trust, community, cohesion, caring,
open-mindedness, harmony, tolerance, creativity,
generosity, [more...]

Problems and challenges

Diseases, parasites, overpopulation, deforestation,
landslides, extremely rapid climate change, polar
ice cap melting, more hurricanes, floods, droughts,
water scarcity, heat, plastics/chemicals/waste, acid
rain, lower biodiversity, [more...]

Desires, wishes and dreams

She wishes to stop being exploited, to be more
respected and to regain balance. She dreams of a
balance in nature and expects more respect from
humans. [more...]
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What is the positive impact of your project on the Persona? What is the negative impact of your project on the Persona?

More effective energy use, less waste, less (unsustainable) consumption, Higher internet use, shorter product cycles, higher emissions, more
consumption, more digital data waste, less environmental awareness, dark

positive social change, knowledge sharing, raising awareness of an issue,
green behaviors, [more...] patterns (e.g., subscription traps or tricks for more consumption), [more...]

How can we reduce or prevent negative impacts? How can we regenerate the impacted Persona?

Work with sustainable partners and services, build in green nudges, Re-wilding, renaturation, planting trees, donating to ecological causes,
ecological banking, lightweight website, raise awareness, stop material
extraction, only offering second hand products, deleting digital waste such

as outdated data, [more...]

[more...]
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Name

Marine plankton

Age / lifespan

Varies

Quote

We are feeding the ocean, binding
carbon and producing oxygen. We
are essential for this planet's
balance. But we are not stable
anymore. We have to move. The
bigger ones of us have a hard time
and carbon will increase.

Please click here to insert an image.

(The PDF has to be downloaded for that.)
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Definition and habitat

It's a diverse collection of organisms such as
bacteria, archaea, algae, protozoa and drifting or
floating animals that are unable to propel
themselves against a current. Live in saltwater, local
abundance varies depending on the the availability
of light and nutrients in the water. [more...]

Behavior and job

Crucial food source for fishes and larger ocean
animals such as whales. Important part in the
ocean's carbon cycle. Producer of estimated 50% of
the world's oxygen, balancing the CO2 / O2 range of
our atmosphere. [more...]

Needs

Need a stable temperature, light and nutrients. Need
time to adapt to new habitats, forming new systems.
[more...]

Health

Declining, smaller marine plankton population
increases, bigger plankton population decreases,
new systems need to be found due to moving to the
poles [more...]

Problems and challenges

Due to rising temperatures and seawater
acidification, Antarctic phytoplanktons could
become smaller and less effective at storing carbon
before the end of the century. Additionally, rising
temperatures result in change of habitat and with
that less plankton in the tropical and sub-tropical
areas. [more...]

Desires, wishes and dreams

Wish to regain balance. Desires to stay where they
are, to get more nutrients in the tropical and
sub-tropical areas, to stay colder in the polar areas.
[more...]
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What is the positive impact of your project on the Persona? What is the negative impact of your project on the Persona?

Less marine waste, less (unsustainable) consumption, positive social Higher internet use, shorter product cycles, higher emissions, more
change, knowledge sharing, raising awareness of an issue, green consumption, more waste, less environmental awareness, dark patterns
behaviors, more effective energy use, [more...] (e.g., subscription traps or tricks for more consumption), [more...]
How can we reduce or prevent negative impacts? How can we regenerate the impacted Persona?
Build in green nudges, ecological banking, lightweight website, work with Re-wilding, renaturation, marine national parks without fishing or tourism,
sustainable partners and services, raise awareness, [more...] donating to ocean related causes, [more...]
GREEN
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Definition & habitat (animals) / Values (ecosyst.)  Health

Persona no. 3

Name

Age / lifespan

Q Behavior and job Problems and challenges
uote

a

Needs Desires, wishes and dreams
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What is the positive impact of your project on the Persona? What is the negative impact of your project on the Persona?

How can we reduce or prevent negative impacts? How can we regenerate the impacted Persona?
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Definition & habitat (animals) / Values (ecosyst.)  Health

Persona no. 4

Name

Age / lifespan

Q Behavior and job Problems and challenges
uote

a

Needs Desires, wishes and dreams
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What is the positive impact of your project on the Persona? What is the negative impact of your project on the Persona?

How can we reduce or prevent negative impacts? How can we regenerate the impacted Persona?
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Definition & habitat (animals) / Values (ecosyst.)  Health

Persona no. 5

Name

Age / lifespan

Q Behavior and job Problems and challenges
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Needs Desires, wishes and dreams
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What is the positive impact of your project on the Persona? What is the negative impact of your project on the Persona?

How can we reduce or prevent negative impacts? How can we regenerate the impacted Persona?
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Definition & habitat (animals) / Values (ecosyst.)  Health

Persona no. 6

Name

Age / lifespan

Q Behavior and job Problems and challenges
uote

a

Needs Desires, wishes and dreams
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What is the positive impact of your project on the Persona? What is the negative impact of your project on the Persona?

How can we reduce or prevent negative impacts? How can we regenerate the impacted Persona?
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5. Additional notes for yourself
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Yippieh!

By completing the Non-human Personas, you have taken a step further towards
green design!

You have gained a little more clarity and empathy for the previously completely
overlooked stakeholders. There are real treasures in your notes. Use them! Share
them with colleagues, friends, clients and designers. Share it with the world.
Because it wants to be heard.

Now it's time to work with the non-human Personas. Include them in your design
and decision-making processes.

P.S.: If you haven't done it yet, feel free to read through my blogpost on Non-human
Personas and let me know what your findings are or how you further develop the
method for yourself!
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You have questions or want to connect?

I’'m excited to hear from you!

Sandy Daehnert | UX/UI Designer

Website greentheweb.com

Email hello@qgreentheweb.com

Instagram @greentheweb

LinkedIn

Subscribe to my newsletter, the get to know more about the topic of ecologically and socially sustainable UX / Ul design.
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